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Presentation Overview
• Tobacco Regulations in SF

• Permit Density and Map 

• Enforcement Process & Stories from the field

• Current and Future Tobacco & Smoking Program Goals
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San Francisco Tobacco Retail Policies

Tobacco Products –
Permitting Begins
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Product Ban
2017
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of flavored 

tobacco 
products; and 
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cigarettes 
without FDA pre-
market approval

2019

Tobacco 
Permits 

Density Cap
2015

Flavored Tobacco 
Product Ban 
Enforcement 

Roll-out
2018



Health Equity
Tobacco Use,  Access, & Audience
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▪ 20% of San Francisco High 
Schoolers have ever used any 
tobacco product and 8.2% 
currently use tobacco.*

▪ 65.2% of California students think 
it’s easy to obtain vape products

▪ Student/youth choice is to use     
vape products – nicotine rates  

*Zhu S-H, Braden K, Zhuang Y-L, Gamst A, Cole AG, Wolfson T, Li S. (2021)Statewide 2019-20 California Student Tobacco Survey



San Francisco Tobacco Retail Permit Density

2014 2021
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Tobacco Density Map  
https://sfplanninggis.org/tobaccopermits/

https://sfplanninggis.org/tobaccopermits/
https://sfplanninggis.org/tobaccopermits/


Tobacco 21 Enforcement Process

PERMIT Suspension Reduction Opportunity

▪ Install scanner or other age verification device      
(-5 days)

▪ Remove all visible tobacco product advertisements 
(-10 days)

▪ Install permanent opaque covering over all 
tobacco products (-10 days)

▪ Conduct employee retail tobacco training (-5 days)
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Sales to Persons Under 21 Years of Age



Enforcement Process

▪ 1st time violation - 72 hours to 
remove product from shelf

▪ 2nd and any subsequent violation 
– Permit Suspension

▪ 1st time violation – Affidavit to recall 
products at all SF sales locations

▪ For 2nd and any subsequent violation –
administrative citation and referral to 
the City Attorney’s Office



Retail Sales Ban: 

Flavored Tobacco 
Products



Where are the 
flavored tobacco 

products?







Distribution Ban:

Flavored Tobacco 
Products and E-
cigarettes without FDA 
Pre-market Approval
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• Challenges:

• Wholesale distribution of flavored tobacco to retailers in SF.

• Manufacturers working to conceal flavored tobacco products as seen in their 
packaging above.

• Tobacco retailer confusion on what is a Tobacco Product.

• Selling flavored tobacco products and unapproved e-cigarettes under the 
table (complaints).

1/13/2022
“ZYN Tobacco-Free Nicotine Pouches”



Next Step:  Community Partnership

No Illegal Tobacco 
Products

Education and 
Outreach

Compliance 
Inspections

Enforcement

Community 
Engagement?



“Look at the big picture - you’ve 
gotten 90% of flavored tobacco 

products off the shelf…”

– SF Deputy City Attorney
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